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PRODUCTION SCHEDULE



TEAM HEADSHOTS | 4

Model
Andrea Nicole Nieves

Aerial Photographer
Javier Rivera Perez

Creative Director

Valeria Rivera Arroyo

el equipo
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Isabella Espinosa, founder of 
Baobab, created the brand in 
2015. Her purpose was to create 
a lin in which sustainability 
and fabric innovation were the 
most important pillars. After 
working in new york, Isabella 
wanted to create a ready-to-war 
brand for a younger clientel.As 
part of Baobab’s inniciatives, 
they have used recycled plastic 
bottles for their fabrics and 
created a fund to support Colom-
bia’s coral reefs. Baobab runs 
under the Malagon Group; Their 
presence has opened doors for 
Babobab to sell their garments 
around the world. After many 
successfull collections, Baobab 
reached 5$ million dollars in 
revenue during 2022 and is now 
searching for more oppontunities 
to grow.



BRAND RESEARCH | 6

Through targetted marketing these 
untapped markets can be reached. 
Highlighting Baobab’s sustain-
able efforts will capture the up-
coming generation of shoppers.

Expanding into other 
markets and countries 
is the next step to 
grow exponentially 
and reach globality.

The future of swimwear lies on 
it’s practices. The mission is 
to reduce negative impacts on 
nature and reduce the use of 

non-renuable resourses.
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Valle de la Luna

la danza



The Por La Isla campaign in-
vites you to meet island life 
through the eyes of Baobab.
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THE CONCEPT
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STYLING,
 HAIR, AND MAKEUP
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posing ideas
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photographic moodboard
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fpos



CALLSHEET | 14

C
A

L
L

 S
H

E
E

T



STORYBOARDS | 15

SCENE 1 SCENE 2

SCENE 3 SCENE 4

DRIVING AROUND
TIME OF DAY: 3PM
LIGHTING: CLOUDY
LOCATION: STREET
----

SHE IS DRIVING AND 
TURNS DOWN THE MUSIC. 

GETTING DOWN FROM CAR
TIME OF DAY: 3PM
LIGHTING: CLOUDY
LOCATION: STEPS
----

SHE GETS DOWN FROM CAR 
NO DRESS SHOWING, THEN 
GETS OUT AND DRESS 
GOES DOWN 

GETTING COCO AT COCO 
CART
TIME OF DAY: 3PM
LIGHTING: CLOUDY
LOCATION: STEPS
----

SAYS THANK YOU TO SEAM 
SOCIAL

LOOKS AROUND TO SEE
TIME OF DAY: 4PM
LIGHTING: CLOUDY
LOCATION: STEPS
----

LOOKS AROUND TO SEE 
AND SKIPS OFF



SCENE 5

SCENE 7

SCENE 6

SHADOW OFF
TIME OF DAY: 4PM
LIGHTING: CONTRASTING
LOCATION: WALL
----

TAKES DRESS OF AND 
SKIPS THROUGH LEFT

SHADOW OFF
TIME OF DAY: 5PM
LIGHTING: SUNSET
LOCATION: WATER
----

DRESS FLOATS
GRABS DRESS
PULLS DRESS

LEAVES BEACH
TIME OF DAY: 6PM
LIGHTING: SUNSET
LOCATION: SHORE
----

WALKS OUT OF WATER
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MAKE DRESS MORE COLORFULL
MAKE DRESS MORE COLORFULL ADD BRIGHTNESS CROP AN MAKE GOLDEN RATIO 

COMPOSITION

REDUCE EXPOSURE
MAKE GREY SKY

NOTES
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fINAL IMAGES
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MOCKUPS


